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 How to Brand and Market 
Information Literacy with 
IFLA-UNESCO Logo – Exercise ONE
LIANZA 2010 Centenary Conference

“At the Edge / Te Matakáheru”

Dunedin, New Zealand, 

November 29th, 2010 (Monday, 13:45-14:30)
Sponsored by the National Library and KAREN

Facilitator: Jesús Lau
jlau@uv.mx  /  www.jesuslau.com  / Twitter jesuslau  / 

Flickr jesuslau 
Universidad Veracruzana
www.uv.mx/usbi_ver
Participants:

Please assess, in small groups, the current branding of your library information literacy activities, trying to identify what is the image users/IL learners have of your library IL efforts. 
Participant(s)´ Name(s) and Email(s): _______________________________________
_____________________________________________________________________
1. What are the IL attributes recognized by your IL learners?
2. What is your own perception of the library’s IL program?
3. What are the customers´ IL attributes that you feel the library has to offer?

4. What are the attributes your customers seek?
